AMUCHZIMPOBAHME
KaK cnocot yBeAMUMTD BbIpYHKY CTM
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MYABTCEPHUAADI SOAOTON KOAACKLVMM MO aYAUTOPUN
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HOBbIC MYABTCEPMUaADB]I CTYAMM MO aYyAUTOPUM
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Huskaa ueHa u npuBneKatTeJibHOCTb JINUEH3UN —

KAIOHEeBbie aKTOoPpbl yenexa npoaadu CTM

3agayva CTM - nonyunTb BbICOKYIO MapPXXUHaJIbHOCTb M HAPACTUTb A,0J110 B KaTEropum

JinueHsnposaHne CM® nomoraeT BbipaCTUTb KAaTEropuio 3a CYET UCNOJIb30BaHMUSA
npueneKaTesbHOM YNaKOBKN C U3BECTHbIMU MEPCOHAXaMM U COXPaHUTb peHTabenbHOCTb
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Y3HABACMOCTD M/C SOAOTON KOAACKLLMM
COMOCTABMMA € Y3HABACMOCTDbIO M/c AucHes

NepoeB kakux punbmoB, MynbTPnNbMOB Tbl 3Haewb? NccnegoBaHmne HoBoe nokoneHue Ipsos, 1 nonyrogue 2022 ropa
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UccnepoeaHne «HoBoe nokoneHue» Ipsos, 1 BonHa 2022, sHaHue repoes (no cnucky), TOM-25, getu 4-15 net u MaMbl aeten Q"Ab"

Manbiw n KapncoH



AMLICH3MPOBaHME — SMOLIMOHAADBHDIN
APaMmBep K noKynke!

* NMoTpebuTtenbckas amouunsa
 Papoctb oT 0651apaaHUSA NPOAYKTOM
* BblcOKOE 3HaHMe NepcoHaXKen cpeamn ayantTopum
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*UccnepoBaHue areHTcTBa Kantar, 2021 **UccnepoBaHme komnaHum Online Market Intelligence Q"Ab"



AMUCH3MPOBaHME — 5TO NYyTEBOAHDbIM
MasiK B MOpe HeM3BecTHbIX CpeHAaoB!

BpeHabl-nuaepbl Kateropumn
noKuHynu Poccuro

MoTpebuTtento CIOXKHO caenaTth
Bbl6GOpP cpean MHOXecCTBa
HEeU3BEeCTHbIX 6peHAoB




MapKeTuHrosaa nporpamma CMo®

JlnueHsnaTt nonyyaeT NOSHOLEHHYIO MAapPKEeTUHIOBYIO NOAAEPXKKY: > PREMIER

* PoTauus KoHTeHTa Ha 30+ denepnbHbIX N KabeNbHbIX KAaHaNax
* lMpepcTaBneHHOCTb B OHIAWUH KMHOTeaTpax K"HO"O"CK
 Bonee 1,2 Munnmnapaa npocmoTpoB Ha Youtube-kaHane CMO

° CI'IeLI,I'IpoeKTbI N NBEHTDbI
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AOMOAHMTCADHDIC BBIFOADbI

 PaspaboTaHHbIU KOHLENT NPOoAYKTa

* LWnpokaa nMHeuKa nepcoHaxkeun
ana CTM B nio6oun kateropum

« Bo3MOXHOCTb caenaTtb NpoAakT
NJ1€UCMEeHT B O4HOMMEHHbIe
MYynbTPUNbMbI U NONYYUTb
AOMNOJIHUTENIbHbIE OXBaTbl cpeau
AEeTCKO-CEMEeUHON ayauTopmm
Ha Youtube- kaHane CMO,

Ha COOCTBEHHOM KaHane
MynbTunaHgua, Ha gpPyrux
KaHanax
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 JlereHpapHoOCTb MysnibTduUsibMa "
y3HaBaeMocTb repoeB «l[1pocToKkBaWMHO»

« [NoBepue noTtpeburtens

* «[lpocTokBalWMHO» = HaTypanbHoe,
KayecTBeHHoOe, AoMallHee

NOARPUC

PABPUKA MOPOXEHOTIO
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PekoppaHblie npoaaXu npu BbiBOoAE
Ha pbIHOK «HoBOM MapKkun»
3a Bclo uctoputo «Monapuc»

OT1rpyxeHo 6onee 70%
KIIMeHTCKOU 6a3bl
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YCHAEX AOAOCATOFO 3CKMMO
CtabunbHbin nnpgep 2021 -2022 rr

NAOMOMP
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coGeTBeHHAaN
pazpacoTKa
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A CKOABKO 5TO cTOMT?

CtoumocTtb JINULEH3UN B 3aBUNCMMOCTU OT KaTeropumun:

dVA HOH-®YA

oT 2% oT 8%

OT 060poTa Npoaax OT 060poTa Npoaax
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AHacTtacuna Kapnosuy

a.karpovich@souzmult.ru
8-915-453-93-53
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